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Marketplace Performance in 2014
Health Insurance Marketplace

# BlueCross BlueShield of Tennessee data® shows 129,948
Tennesseans selected a Marketplace plan as of May 27, 2014.

%= An estimated 88 percent of the Marketplace plans issued in
Tennessee are BlueCross plans.

4= BlueCross had the 12th largest Marketplace enrollment in
the U.S. among states with a federal Marketplace.

#= Thousands of previously uninsured Tennesseans now have the
peace of mind that goes along with health coverage.

! BCBST data as of May 27, 2014
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Marketplace Performance — Financial Assistance

Health Insurance Marketplace

80% | $265

of our Marketplace average monthly subsidy
subscribers receive a
subsidy

64%

of our Marketplace
members have a Cost
Share Reduction plan

Subsidies were critical to a member’s ability to afford a health plan purchase.
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Individual Market — Previously Uninsured
Health Insurance Marketplace

Estimated Percent of Uninsured Enrolled

NATIONAL AVERAGE 13.6%
TENNESSEE 15.2%
RANK 19

BLUE CROSS PROJECTED MARKET SHARE 88.5%

BlueCross is largely responsible for the state’s Marketplace
success with comprehensive coverage and affordable pricing.

an
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Sources: HHS 3/11/14 and Kaiser Foundation
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Individual Market — Demographics
Health Insurance Marketplace

12%

Ack 1326 251,459

8% ON & OFF MARKETPLACE
AG!E <18

INDIVIDUAL MEMBERS

14% 27%

AGE 27-34

AGE ?5-64 54%

ARE FEMALE

49%

ARE 45-64

AGE 35-44 BlueCross demographics
‘ o are similar to national
~.22% averages.

AGE 45-54
of Tennessee Health Insurance Marketplace >

Source: Market Strategy 5/27/14
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Individual Market — Membership by Service Area

Health Insurance Marketplace

EAST KNOX. CHATT. NASH. WEST MEMPHIS E. CTRL. W. CTRL.

Members 12,232 27,681 18,967 53,361 12,075 22,633 9,764 12,750

----------------------------------------------------------------------------------------------------------------------------------------------------------------------------

Distribution 7% 16% 11% 31% 7% 13% 6% 8%

One out of three
Marketplace members
lives in the Nashville

region.
* o
By / of Tennessee Health Insurance Marketplace > Individual Market 14

Source: Facets 4/28/14



Individual Market — Membership by Network & Metal Level

Health Insurance Marketplace

BRONZE SILVER GOLD PLATINUM TOTAL

NETWORK E 9% 26% 2% 1% 38%
NETWORK S 12% 36% 5% 2% 55%
NETWORK P 1% 3% 2% 1% 7%

TOTAL 22% 66% 8% 4% 100%

66% of On- and Off-Marketplace members have selected a Silver plan.
55% bought Blue Network S and 38% bought Blue Network E.

p<1sy
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Network Membership in Blue Network E Service Areas

Health Insurance Marketplace

%= BlueCross members can purchase Marketplace plans that feature Blue Networks P, S or E.

%= Blue Network E is only available in four regions, and members must seek care from

providers in any of those regions to receive “in-network” benefits. It is only available for

plans sold through the Marketplace.

GREATER KNOXVILLE CHATTANOOGA GREATER NASHVILLE

5% 2% 2%
57%

39% 56% 41% 27% 71%

7§ -I- Saint Thomas

& ctlanger

THE UNIVERSITY OF TENNESSEE

{71 MEDICAL CENTER

&% Hospital

GREATER MEMPHIS
1%

80%

19%

@ suenerworke @ sLue NeTwork's (@ BLUE NETWORK P

. Y of Tennessee

Source: Facets 4/28/14
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http://www.erlanger.org/
https://www.google.com/url?q=http://en.wikipedia.org/wiki/Saint_Thomas_-_West_Hospital&sa=U&ei=ahNQU-PwLaTN2AW2p4G4CA&ved=0CEIQ9QEwCg&usg=AFQjCNF5QEZUPfxO79WR3ZBh9gB71c5_Dw
http://www.utmedicalcenter.org/
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Common Provider Questions
Health Insurance Marketplace

%= Out-Of-Network Benefits
All BlueCross plans include out-of-network benefits, as well as national
and worldwide coverage through BlueCard>, which applies when
traveling outside Tennessee.

Providers will be reimbursed up to the standard Maximum Allowable
Charge (MAC), which is based on a statewide standard out-of-network
reimbursement schedule.

Blue Network E features the same medical emergency benefits as any
other commercial network.

Out-of-network benefits are reimbursed the same way they are today.
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Common Provider Questions
Health Insurance Marketplace

%= Grace Period Requirements
Members who purchased a Marketplace plan through HealthCare.gov
and received Advanced Premium Tax Credits now have a 90-day grace
period if they don’t pay their monthly premiums.

Individuals must pay their first month’s premium before receiving any
coverage.

BlueCross pays for claims processed during the initial 30 days of
non-payment.

BlueCross uses multiple ways to communicate when someone is in

the grace period (i.e., online notification, via phone service team,
provider letter and notice on remittance advice).
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Common Provider Questions
Health Insurance Marketplace

= Billing Practices & Guidelines
Providers may request payment for service up to the member’s cost-
sharing amount.

Providers may not collect retainer fees or payment of service in full for
any covered service from any BlueCross member.

Providers may bill members for any services provided during days 31 —
90 of the member’s grace period only if the premium isn’t paid in full
within the grace period.

As with any other commercial network, providers should verify
benefits and eligibility before charging any member a copay,
deductible or coinsurance up front.

Billing guidelines for Blue Network E are the same as for other
commercial networks.
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Education Campaigns
Health Insurance Marketplace

% Marketplace resources for

providers
www.bcbst.com/providers/health-

insurance-marketplace.page

% Know Then Go
o Highlights the importance of
understanding provider
networks and the associated
potential costs savings

%= Phone Support
o Help aclient:
1-888-257-0996
o For providers:
1-800-924-7141
o For members:
1-800-565-9140

B
. Y of Tennessee

@ @nr‘ Tennessee
You+Blue™
Stay Happy, Stay Healthy. f 'l
Stay in Your Network. .

Shop for Plans It

undersianding shenerworks —— Blue Networks: Designed To Save
You Money

Health Insurance Marketplace >
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Things To Know About Health Care

Find a Doct
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Education Campaigns
Health Insurance Marketplace

s Shop Smart
o  Online education at

bcbst.com/knownow

— Find list of FFM*-certified
brokers appointed by
BlueCross

— Locate community
meetings

— Get information about
instant quotes and subsidy
calculations

— View animated videos

. Y of Tennessee

*Federally Facilitated Marketplace

@@ﬂl’ Tennessee

Shop for Plrs TS <

o > Gt s> Indivicn & Pty Plana » Shap Smart on st e gov

How to: Shop Smart on Healthcare.gov

Whan % £ by Irpcrtant Mg bt peast hagth Sarw, orie of hn Bt Things you £ 89 5 ba A it theptas. And that madnt knowng I8 mauch s yeu 07 -0

s £ resk i dtiion and chiscnm i FTans Glan (Rt et s nads.

BueCross Silver SOB E
Thera's helpful information in every plan narme:

Price is Just The Start Find Your

b b it st whener possr octes o0
+ Chocsng  an haspital I3 in thet network for e plas you
want.

+ Prvioer Durectoey

Health Insurance Marketplace >

Aftend a Community Meeting
Hond o rting I yous ares ané it yous st

T & Mestng

Why Cheose Blue?

e wrice 1944 - i wert e
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What to Expect in 2015

Health Insurance Marketplace

% More competition statewide with health plan issuers (Community
Health Alliance and Assurant) extending coverage in more regions
across the state; BlueCross was the only Qualified Health Plan (QHP)
in 2014 to offer plans in every region

% New QHP’s in the market (Assurant)
=% Rate adjustments

=% New plan offerings by BlueCross and other QHP’s
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